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Abstract

The present study aimed to investigate the effect of social media marketing activities
on brand love with regard to the mediating role of brand awareness and image. This
study is applied in terms of purpose and descriptive-survey in nature. The statistical
population consists of all consumers of the clothing industry in Mazandaran
province, and the sample size was determined using the Cochran formula to be 433
people, who were selected by simple random method. The data were collected using
standard questionnaires and analyzed using the structural equation modeling
approach and with the help of SPSS and SmartPLS4 software. The findings showed
that social media marketing activities have a positive and significant effect on brand
love, brand awareness, and brand image. Brand awareness and brand image also
have a positive and significant effect on brand love. The mediating role of brand
awareness and brand image was also confirmed, and the model fit indices showed a
strong fit of the model. The final conclusion indicates that social media marketing
activities lead to the formation of brand love, both directly and through strengthening
brand awareness and image, and among them, brand awareness was identified as the
strongest predictor of brand love.
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