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Abstract

this study aimed to investigate the impact of YouTube marketing communications on the
cognitive, affective, and behavioral attitudes of Generation Z consumers in the city of Tabriz. The
present study is descriptive-survey in nature and applied in terms of its purpose. The statistical
population of the research consisted of all Generation Z consumers residing in Tabriz who use
YouTube to view marketing content. Due to the unlimited nature of the population, a non-
probability convenience sampling method was used, and using Cochran's formula, the sample size
was determined to be 384 people. To increase accuracy, 490 standard questionnaires based on a 5-
point Likert scale were distributed and collected electronically. The validity of the questionnaire
was confirmed content-wise by expert opinion, and its reliability was measured by calculating
Cronbach's alpha coefficient (above 0.7 for all constructs). The collected data were analyzed using
the structural equation modeling technique and the statistical software SPSS and LISREL. The
results of the hypothesis tests showed that YouTube marketing communications have a positive
and significant impact on all three dimensions of consumer attitudes. Accordingly, all were
significant at the 95% confidence level, and all main and secondary hypotheses of the research
were confirmed. The findings of this research indicate that YouTube, as a powerful media
platform, plays a significant role in shaping and influencing the attitudes of Generation Z
consumers. Therefore, active organizations and institutions can influence the cognition, emotions,
and ultimately the purchasing behavior of this generation by designing and implementing targeted
video marketing campaigns on YouTube.
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