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Abstract

Recent developments in the international housing market, particularly in Dubai’s luxury property sector, have increased the
presence of Iranian buyers and led to changes in their purchasing patterns. Understanding these patterns can provide a foundation
for informed marketing and sales strategies. Insight-driven smart marketing, a data-based approach, analyzes customer behavior
and preferences to offer actionable insights for effective decision-making. Accordingly, this study aimed to develop a pattern of
Iranian buyers’ behavior in luxury residential apartments in Dubai, using a qualitative approach based on Strauss and Corbin’s
grounded theory.

Judgmental sampling was employed to ensure that collected data were both valid and relevant. Data were gathered through semi-
structured interviews with two groups: construction industry experts in Dubai with at least 15 years of professional experience and
comprehensive knowledge of the Iranian community, and marketing professors with at least 15 years of teaching and research
experience in consumer behavior. In total, 14 interviews were conducted to achieve theoretical saturation, with no new data
emerging in the final two interviews.

Following transcription, key points were extracted, resulting in 345 initial codes and 95 concepts. After validation, 288 final codes
and 56 concepts were retained for designing the pattern, increasing the credibility of the concepts and reducing overlap. Open,
axial, and selective coding were applied, leading to 15 subcategories and six main dimensions encompassing conditions,
interactions, and outcomes. Triangulation and expert consensus ensured coding validity, and reliability was confirmed by randomly
re-coding three interviews by another researcher, yielding a Holsti coefficient of 89%.

In the antecedent conditions dimension, capital return and asset coverage; in the core category dimension, luxury architecture,
quality, and interior design; in the contextual conditions dimension, proximity to Iran, seaside location, and urban amenities; in the
intervening conditions dimension, investment security and purchase price; in the strategies dimension, developer brand, payment
terms, and mortgage rates; and in the outcomes dimension, long-term visas and employment and educational opportunities were
found to have the greatest influence on buyers’ decisions.

These findings not only confirm some previous studies but also reveal new aspects of buyer behavior in the luxury housing market.
By focusing on the specific characteristics of the market and the behavior of Iranian consumers, the study provides a notable
innovation in the pattern of luxury housing purchase behavior, offering a practical guide for developers, marketers, and
policymakers to design and market luxury residential projects in alignment with buyers’ expectations.
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