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Abstract

The purpose of this research was to identify the effective factors in changing the brand of sporting goods
and equipment in the behavior of customers. The current research was qualitative in terms of method and
practical in terms of purpose. The participating community included some experts in the field of marketing
and sports equipment industry, who were selected based on their willingness to interview, marketing
experience, familiarity with brands, and other characteristics desired by the researcher with the purposeful
sampling method. The required number of samples was based on the rule of theoretical saturation, so the
interviews were continued until the new interviews helped the emergence of new concepts. For the validity
of the findings, a formal and reliable method was used, and the re-coding method was used, and the coding
results of several interviews were conducted with another experienced coder, and the agreement coefficient
between the coders was 0.81. Open, central and selective coding methods were also used for data analysis.
The findings showed that there are 45 basic concepts, 13 fashion-oriented concepts and finally 4 selection
codes including: executive guarantees, product quality and standards, customer relationship management
and competitive strategies and knowledge management as effective factors in changing the brand of sports
equipment and supplies. They were identified in the behavior of customers. Based on the results, it can be
said that the change of brand of sports equipment is formed due to various factors, which attention can
provide the field of further knowledge.
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