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Abstract

Objective: The present study focuses on a detailed and systematic analysis of the impact of advertising features on social media to
investigate the role of this type of advertising in stimulating users' impulse buying behavior. The main objective of the study is to
explain the impact of key variables derived from theoretical frameworks of consumer behavior and information technology,
including performance expectations, hedonic motivations, habit, interaction, perceived information value, and perception of
relevance, on impulse buying decisions. These variables have been identified as effective dimensions of social media advertising
in stimulating users' emotional and behavioral responses.

Method: In the methodological section, this study was conducted in a quantitative manner using a survey design. The statistical
population includes buyers of the Digikala online store, one of the largest e-commerce platforms in Iran, who have experienced
online shopping in a digital context. Relying on the Cochran formula for unlimited communities, the sample size was determined
to be 384 people and the sampling was carried out using simple random sampling. The data collection tool was a questionnaire
with a standard structure and a five-point Likert scale that was designed to suit the research variables. To measure validity, content
and face validity were used, and the reliability of the tool was confirmed by calculating Cronbach's alpha; all coefficients greater
than 0.7 were reported, indicating the appropriate consistency and reliability of the tool.

Findings: The results showed that all p values were at a significance level of less than 0.05 and t values in all variables were more
than 1.645. These findings strongly confirm the research hypotheses at a 95% confidence level and indicate that each of the
variables under study has a positive and significant effect on users' impulse purchases.

Conclusion: The correct use of interactive elements, arousing emotional motives, and providing valid and relevant information play
a key role in the success of social marketing campaigns. Accordingly, it is recommended that businesses active in the digital space
develop their advertising strategies based on psychological and interactive factors and increase the effectiveness of their advertising
by designing personalized messages.
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