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Abstract

In today's world, where we are constantly faced with unforeseen events such as the Corona pandemic, augmented reality as an
emerging technology can be considered a major transformation in customer experience. On the other hand, if the use of this
technology to create experience by brands is desirable and optimal, it can lead to customer retention, loyalty, and support for the
brand. Given the importance of this issue, the purpose of the present study is to examine the impact of augmented reality features
on brand evangelism through user experience and the moderating role of device experience. This study is descriptive and
correlational in nature and was conducted as a survey. The statistical population of the present study is customers of Daewoo home
appliances who have used the brand's augmented reality technology. For sampling, convenience sampling method was used and
for data collection, library studies and questionnaires were used. The above questionnaire includes a section related to demographic
information and a section related to research questions, and the validity and reliability of the entire questionnaire were examined
for each of the variables. The collected data were examined and analyzed using descriptive and inferential statistics. In the
inferential statistics section, the hypotheses and the entire research model were tested using the partial least squares method. The
results of the above research showed that the interaction feature did not have a positive and significant effect on the user experience
among users of the Daewoo website, which, due to the lack of positive experience, did not form brand evangelism. Given the
importance of the interaction feature in creating experience and brand evangelism, suggestions were provided to the Daewoo brand
to remove obstacles and problems in the optimal implementation of this feature. Also, the vividness and novelty features led to the
creation of a positive experience, which led to the formation of brand evangelism. Considering the moderating role of the device
experience, the superiority of smartphones over augmented reality glasses was confirmed. Given the growth of online businesses
and the acceptance of online shopping by customers in the country, the findings and suggestions of this research can be a strategic
tool for managers active in this field. According to the review, no research has measured the impact of augmented reality features
through user experience on brand evangelism, as well as the moderating role of device experience, and in this respect, the present
research is innovative.
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