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Abstract

Loyalty of fans to the brand of sports teams is the key point to achieve success in the marketing programs
of the sports industry, therefore, the purpose of this research is to examine the model of strategic
perspectives of branding based on brand value. This research has been carried out with a quantitative nature
in accordance with the model based on the foundational data theory. In the following, a researcher-made
questionnaire was used, the statistical population is in the sports insurance sector and the sample size was
determined based on Cochran's formula of 384 people, after distributing and collecting the questionnaire
through the structural equation technique of Lisrel software, it showed that the It has a positive effect on
the axis by 0.34 and strategy on the outcome by 0.51, and in addition, background factors by 0.45 and
intervention by 0.23. Based on the results, suggestions were made to improve the special value of the brand
and increase the level of awareness and how to deal with customers.
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